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APPENDIX 4 


VALIDATION OF DATA USED IN ANALYSIS 
OF MIDDLESEX COUNTY CABLE AND 


NON-CABLE EQUIPPED TV HOUSEHOLDS 


TVvB has for some time been interested in deter- 

mining the effect on viewing habits of extensive 
cable penetration in what was previously almost 

exclusively a single channel market. 


To our knowledge there existed no source of 
audience measurement data which could be used to 
determine the difference in viewing habits among 
cable and non-cable equipped TV households within 
accepted degrees of statistical tolerances. 


In September 1969, London, Ontario was selected 
for a detailed study, using Middlesex County, 
as the defined Central Market Area to be investigated. 


The A. C. Nielsen Company of Canada Ltd., was 
commissioned to increase the sample for their normal 
November 1969 NBI report, in order that statistically 
reliable projections of viewing could be made for 
both TV households equipped with cable and for those 
not so equipped. | 


The in-tab samples provided by the A.C. Nielsen Co. 
of Canada Ltd., for this report were 223 Cable TV 
Households and 151 non-cable TV Households. All data 
supplied is in accordance with established minimum 
reporting standards. 
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ANALYSIS OF PROGRAM REACH 
AND FREQUENCY OF VIEWING 
AMONG CABLE AND NON-CABLE 
EQUIPPED TV HOUSEHOLDS IN 


MIDDLESEX COUNTY - ONTARIO 
7:00 pm —- 11:00 pm Monday Through Sunday 


~"& NOVEMBER 1969 


Digitized by the Internet Archive 
in 2023 with funding trom 
University of Toronto 


https://archive.org/details/31/761117091553 


OOS. LE 


paved | SIS Isc 2 G6 966 
S°P Cor Ofe T 8s CLE 
S*OL P86 T80‘E v6 S6ZS 
me o6E OG TL Ss LOZ 
a, 00, % 00, 
‘borg yoRoy yoRoy 
“SAY ssoiy ON 


S@IOHHYSNOH AL FTAVO-NON 


(Ate }UusWeTddng ) 
bv XICNdddV 


"p71 Bpeueg fo 


000‘ LP 

Z°9 Guo. £0c2; Ge ce  “9EF 
SS TOL 6GZ 89 IGE 
Ss'¢é STE G6P‘T £8 T6€ 
O"S ESL LLG 09 G8G 
y/ 00 % 00, 

‘boty Yyouroy YyoReay 

“SAY SsoIy 192N 

SC@IOHHYSNOH AL WIGVO 
OTYV.LINO - ALNNOO XHSHIACCIN 


cV 


OF 


GG 


Cl 


*SOId 


FO °“ON 


"OD UAPSTOTIN “O°VY +90an0g 


SHNOH AL 


SNVYDOUd *S°N 


(AsyoOoH SUTPNTOXda) 
SNVYDOUd NVIGVNVO 


AL-OOWO SNId AL-Tdao 


SWVYDOUd “S°Nn 


(AsyooH SUTPNTOXx9) 
SNVUD0Ud NVIAGVNVO 


AL-TditO 


NOILVOIAISSVIO NVYD 
-OUd GNV NOILV.LS 


Tl Vt. GN -deG Tf NO 


—— fo - 


¥P=0949 


“‘guaioong fi 


(eooall. Ba tb 
oh 
BMA 08 


Gok. It 


OD moe 


bin Ga 


OE ST DYE Na APPENDIX 4 
=a DENTIAL APPENDIX 4 


EXPLANATION AND CONCLUSIONS 
As referred to in our brief (page 16), the preceeding 
table reflects the total (as against average) performance 
among cable and non-cable TV homes of Canadian and U.S. 
program content broadcast by the major and secondary 


contributing Canadian TV stations into Middlesex County. 


It is interesting to note that among cable TV homes not 
only is the cumulative reach of U.S. programs telecast 

by CFPL-TV higher than the cumulative reach of Canadian 
programs (excluding Hockey), which may possibly be 
attributable to more U.S. programs being aired during 

this time period, but that the gross reach is 159% more, 
while the number of U.S. programs exceeds the number of 
Canadian programs by only 100%. More significant still 

is the fact that among non-cable TV homes the relationship 


is 151% to. LOOz?. 


When combining the programming of CFPL-TV with that of 
CKCO-TV, we find that although U.S. program content 
exceeds Canadian program content (excluding Hockey) by 
181%, the gross reach of the former among cable TV homes 


exceeds the latter by 258%. 
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It is also interesting to note that the net reach of 
Canadian programs (excluding Hockey) among non-cable 
TV homes, is higher than the net reach among cable TV 
homes by 42% (CFPL-TV only) and 29% (CFPL-TV Plus 
CKCO-TV), while the net reach of U.S. programs among 
non-cable TV homes exceeds that among cable TV homes 
by only 13% and 2% respectively. Thus we conclude 
that cable TV homes exercize their choice of alternate 
viewing to a far higher degree when the two Canadian 
stations are programming Canadian content than when 


U.S. content is being programmed. 
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CONFIDENTIAL 


UNSOLD INVENTORY OF COMMERCIAL TIME 


CANADIAN CANADIAN PRODUCED U.S. 
PRODUCED SHOWS MINUS HOCKEY, PRODUCED 
CATION PERIOD SHOWS NEWS, AND PUBLIC AFFAIRS SHOWS OTHERS 
JAN) (a) 6:30 P.M. - 11:30 P.M. 9% 50% - - 
EK) February, 1970 
\NCOUVER 
JICTORIA 
(b) Complete broadcast [Refers to Canadian 
schedule: content produced or 
Jan. 1 — Mar. 31, 1970 purchased by CHAN from 
non-CTV sources] 
80% 11% 9% 
‘TO 6:30 P.M. - 
toronto 11:30 P.M. 
February, 1970 NIL NIL NIL NIL 
(CH 
amilton Y 12% 12% 7.8% 40% 
CB 
ydney e 55.9% 61.5% 40% 25% 


@E: Other than category 1 (b), which is explained above, commercial inventory includes National Selective, Regional and Local 
commercials only. Network sales are not included but are reported separately for CTV below. 


PERIOD CANADTAI Woo —__ OTHERS 
Vv February, 1970 
LEVISION 
‘TWORK (a) Prime Time 46% 15% 10% 


(b) All.time periods: 
Prime, day, weekend day. 38% 18% 21% 


TIME 


IAN PRODUCED U.S. 

MINUS HOCKEY, PRODUCED 

AND PUBLIC AFFAIRS SHOWS OTHERS 
11% 9% 
NIL NIL 
7.83 40% 
403% 25% 


ry includes National Selective, Regional and Local 
rately for CTV below. 


18% 21% 


pa 


vf 
} 


i 
Mi 


{ 


i 
L&E 


beth 
HEIRS 


| 
| 
| 


f 


